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摘  要 





































Most Guangzhou schools arrange Student Field Trip in Spring and Autumn (SFT 
in SA). The product of SFT in SA is the major product and probing the planning of the 
SFT product is to supply the strategetic proposals, which not only delivers theoretical 
importance but also has the practical significance. From the current domestic and 
international research, it needs to have been further improved in theory and practice in 
order to distinguish the product of SFT in SA from the general travel product and 
make out the systematic planning.  
At the beginning of this paper, I firstly analyze the travel product planning and 
present planning status of student travel product. And then, discuss the exertion of the 
crisis management and customer satisfaction in travel product planning. Finally, I 
discuss the planning of product of SFT in SA from two aspects: theoretical research 
and case study. 
In theoretical research, it builds up a theoretical platform to analyze the theories 
and backgrounds of student travel product planning and identify the definitions and 
characteristics of product of the SFT in SA. The theoretical basis of product of SFT in 
SA can be build up on customer perceptive value theory, customer behavior theory, 
human resource management theory, crisis management theory and drawer-style 
management theory, which has been workable in theory.  
In case study, I start to investigate the user, decision-maker and organizer of 
product of SFT in SA in Guangzhou. And then I analyze the demand differences of 
users and decision-makers, the market status of product of SFT in SA in Guangzhou 
and trend of product planning problems. On this basis, we can provide the talking 
points for travel agencies of product of SFT in SA in Guangzhou and have thematic 
series planning and crisis planning for product of SFT in SA. 
There is certain positive significance for improving and developing of travel 
product planning theoretical system in this paper through theoretical analysis and case 
studies in order to explore the planning of product of SFT in SA.  
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